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Purpose

All travelers who need to travel can continue to use the train.

The train stay available for essential travel.

Message

Information on train offer

SNCB Sanitary rules

Target

Travelers – Employees - Stakeholders & press

Media

Own media – social media - press

Context
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1 st Covid-19 communication

Communication sanitary rules

Adapted train offer

13/03 - midnight

B-CP.3
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Adapted P trains
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Train offer of National Interest

Treindienst van Nationaal Belang

Service de Trains d’Intérêt National

23/03

B-CP.3
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Merci

04/04

B-CP.3
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Reach 1 mio !!!
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#MoveSafe wave 1

27/04 - 15/08

B-CP.3
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Sanitary rules 
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Reach 1 mio !!!
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Internal Communication
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#MoveSafe wave 2

18/08

B-CP.3
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Fall Campaigns – under construction

S2

B-CP.3

• Free Railpass launch today

• Mutual campaign on relevance of public transport
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Wrap up

- mainly own & digital media

- variation & creative approach on same subject

- active use of the voice of the employee in crisis communication

- coherent approach

- use of 3rd party storytellers

- high reach on social

- visually impaired proof communication

- positive impact on brand and employees

CONTENT IS KEY !!!!

B-CP.3
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Thank you


